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Security concerns—Due to Apple’s iCloud hacking 
scandal in August, which resulted in hundreds of nude 
pictures of celebrities being leaked online, it’s no wonder 
consumers would balk when contemplating handing their 
financial information over to Apple. Despite this, Wester 
thinks we have nothing to worry about. “You have a 
small plastic card with 16 digits that don’t change, and 
the moment it’s out of your sight somebody can write 
them down, swipe your card, or clone it. It’s not a very 
secure form of payment. On the other hand, you have 
this tiny little computer that can be locked, even with 
your fingerprint. It doesn’t actually hold the credit card 
numbers themselves, it holds a token. It has uniquely 
identifiable information, and if lost, it can be wiped clean. 
You can also find it if you need to using Find My iPhone. 
The idea that a tiny little computer is somehow less se
cure than a piece of plastic is a little backwards.” When 
paying via iPhone, “There’s no way to clone a card. 
There’s no way to take that token and enter it into an 
ecommerce site. It has no value outside of the phone, so 
there’s nothing you can really do to steal it.”

In regard to the iCloud hack, he adds, “The way that 
the information for a payment is stored and the way 
photos are stored in the cloud are two totally different 
ways of storing information, two totally different way 
of securing information, and two totally different types 
of information.”

Privacy concerns—Consumers have had a growing 
concern over privacy amidst the 2013 National Security 
Agency (NSA) scandal. We’re warned that Big Brother 
is always watching and companies such as Google are 
recording our every keystroke, but Apple made it clear 
that it wasn’t interested in tracking us. During the Apple 
Pay announcement, Eddy Cue, Apple’s SVP of internet 
software and services, said, “We are not in the business 
of collecting your data. So, when you go to a physical 
location and use Apple Pay, Apple doesn’t know what 
you bought, where you bought it, or how much you 
paid for it. The transaction is between you, the merchant 
and your bank.” The question is will consumers, with a 
growing level of skepticism, trust Apple?
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Financial Times Refreshes for a Digital World
The Financial Times (FT) launched a refreshed newspaper, 

designed w ith  th e  m odern reader in m ind— w ho consum es 
jo u rn a lism  in a varie ty  o f fo rm a ts  and values th e  ed itoria l 
ju d g m e n t and serend ip ity  o f a newspaper. As a resu lt 
o f extensive user te s tin g  and feedback, th e  new look 
incorpora tes several changes and add itions.

Changes inc lude a new custom  type face— Financier—  
developed w ith  Kris Sowersby; new co lo r graphics and data 
th a t trans la te  seam lessly between p rin t and d ig ita l fo rm a ts ; 
a n e w -io o k  f ro n t  page  th a t  a im s  to  m ake  n a v ig a tio n  
easie r; an index th a t lis ts  com p an ies , secto rs , and people 
m en tioned in th e  com pan ies  section ; a spo tlig h t on the  
peop le  behind U.K. co rpo ra te  news in a Friday people 
co lum n ; a new trend s  fea tu re  th a t w ill gu ide readers to  
em erg ing  them es; and a new  M onday spo rts  co lum n th a t 
w ill a lte rn a te  be tw een  S p o rtin g  V iew  (in w h ich  M a tth e w  
Engel and Ju rek M a rtin  w ill cove r th e  bus in ess  and 
m anagem en t o f sport) and a da ta-driven  fea tu re  look ing 
a t th e  num bers behind th e  news.

Hugh Carnegy is the  executive newspaper ed itor overseeing 
print production to  run alongside the  FTs 24-hour, m ultim edia 
pub lish ing  schedu le .

(ft.com)

Kenshoo Acquires Adquant
Kenshoo, a provider o f predictive m arke ting software, 

acquired Adquant, a Facebook Preferred M arke ting Developer 
(PMD); it is a SaaS pla tform  th a t powers social cam paigns 
fo r m any top  grossing m obile apps and gam es. Kenshoo and 
A dquant share an engineering-driven approach to  innovation, 
and the  com bined offering provides so lu tions fo r advertisers, 
agencies, and developers around the  world.

A dquant delivers advanced solutions fo r m obile applications 
and cus to m e r life tim e  va lue op tim iza tion , and it boasts 
deep penetra tion w ith in the  gam ing vertica l. These a ttribu tes 
com p lem en t Kenshoo’s enterprise software, global foo tp rin t, 
and opera tiona l scale.

As pa rt o f th e  acqu is ition , A dquant executives and o th e r 
key personnel w ill jo in  th e  Kenshoo tea m . A dquant c lien ts  
w ill con tinu e  to  m anage th e ir program s th rough  A dq u a n t’s 
p la tfo rm  fo r gam ing  and m ob ile  as well as take  im m ed ia te  
advantage o f Kenshoo’s sca le  and cross-channe l m arke ting  
so lu tions. Over tim e , th e  A dquan t and Kenshoo products 
w ill be in tegra ted to  provide c lien ts  w ith  ho lis tic  d ig ita l 
m arke ting  capab ilities.
(kenshoo.com)

Writers Reach Out to Amazon Board to End 
Hachette Feud

Am azon and H ache tte  Book Group are still ba ttling  
over ebooks, and A uthors U n ited— a group o f au thors 
from  H ache tte  and o th e r pub lishers— has reached ou t 
to  Am azon’s board o f d irectors. During th e  course o f
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were removed only after the sites received copyright 
takedown notices.”

On YouTube, the TOS lists several things a user agrees 
to avoid when uploading videos or making comments. 
Most of this covers content with copyrights and trade
marks, which have clear legal guidelines, but for other 
content, it asks you follow “common-sense rules that 
will help you steer clear of trouble.” Fail to follow the 
rules, and your content may be deleted.

Eric R. Chad, of the intellectual property law firm 
Merchant & Gould, says there are exceptions to First 
Amendment protections of free expression, including 
restrictions on obscenity and the distribution of stolen 
media, which might subject people sharing the stolen 
pictures and videos of celebrities to criminal and civil 
liability. Alternatively, according to Chad, from a legal 
perspective, social media sites aren’t required to take 
anything down and have no responsibility to protect 
users from potentially troubling or offensive material.

In the Foley case, Twitter deleting images and vid
eos of the beheading may be understandable. Flowever, 
many argue that because more and more people are get
ting their news from social media sites, social media sites 
need to err on the side of free speech. But that doesn’t 
seem to be the norm yet.

In September, the pastor of a Baptist church in Geor
gia had his video banned from YouTube after he posted 
his Sunday sermon about the persecution of Christians 
in the Middle East. His entire account was terminated, 
which he told his congregation had to do with what the 
site mistakenly believed to be “hate speech.”

“YouTube has clear policies that prohibit content like 
gratuitous violence, hate speech and incitement to commit 
violent acts, and we remove videos violating these policies 
when flagged by our users,” the social media site said in a 
statement. “We also terminate any account registered by 
a member of a designated Foreign Terrorist Organization 
and used in an official capacity to further its interests.”

Robert Quigley, senior lecturer for the School of Jour
nalism at the University of Texas-Austin believes that 
if corporate offices, worried about ad sales, adopt the
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negotiations, Amazon refused to let users preorder 
Hachette books and has been slow to fill orders.
Meanwhile, it says that all it wants is for Hachette to sell its 
ebooks for $9.99, but Hachette disagrees.

Authors United has been vocal throughout the standoff, but 
now it has reached out to Amazon’s board with a letter that 
says, “Efforts to impede or block the sale of books have a long 
and ugly history. Would you, personally, want to be associated 
with this? We, the undersigned, feel strongly that such actions 
have no place in a common commercial dispute. Amazon 
has other negotiating tools at its disposal; it does not need to 
inflict harm on some of the very authors who helped it become 
one of the largest retailers in the world.”

The letter points out the obvious concerns, while also 
appealing to the human decency of the board, and has 
managed to— in some ways— change the narrative of this 
story from Amazon versus Hachette to Amazon versus 
authors. Authors United also points out that the retailer has 
all the power in this situation, writing, “Amazon chose to 
involve 2,500 Hachette authors and their books. It could end 
these sanctions tomorrow while continuing to negotiate.”
(amazon.com; authorsunited.net; hachettebookgroup.com)

Kaltura’s New End-to-End OTT TV Solution
Kaltura, a video technology company, unveiled Kaltura 

OTT (over-the-top) TV, its next-generation, end-to-end 
pay OTT TV solution. The result of integrating pay OTT 
technology from the company’s acquisition of Tvinci with 
Kaltura’s video platform, Kaltura OTT TV is an advanced 
and comprehensive pay OTT solution. It includes advanced 
monetization, social, and personalization features; 
innovative tools for improving user acquisition and 
retention; and multiscreen, multidevice support.

The monetization tools allow different business models 
to be used simultaneously, providing service providers 
flexibility. The tools support server-side and native ad 
insertion technology for live and video-on-demand (VOD) 
content, in-app purchases, a range of payment options, 
and discounts for introducing friends. Digital rights 
management (DRM) support provides content protection.

By allowing each viewer in the household to set up 
an individual profile, the service delivers a personalized 
experience. Kaltura OTT TV provides a consistent cross
device experience that allows users to take their favorite 
content wherever they go and interact between screens 
with TV’Control and synced second-screen metadata.
The new social features allow users to log in to their 
TV service using Facebook to engage with friends 
and receive recommendations based on what their 
community is watching.
(kaitura.com)

These items are top stories featured in our twice- 
weekly enewsletter, EContent Xtra. To receive 
news like this— and much more— as it break 

subscribe a econtentmag.com/ecxtra.
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